NEW CLOTHES is a retailer of clothes. It has totally 85 stores in the Nordic countries. The management of NEW CLOTHES will be able to analyse the sales of different products. It should be possible to analyse which products that have been sold in which stores for a certain day, week, month and year. There is no need to analyse every transaction in the stores, it is only necessary to analyse the ”amount” in SEK och ”quantity sold” for each product, for each store, during a day. The products have been grouped in different categories, e.g. trousers and socks, and the management should be able to analyse the sales of different product categories. It is also important to analyse the sales of different brands, like Levi´s eller Wrangler. NEW CLOTHES´ stores are spread all over the Nordic countries. Every country is devided into regions and the management will be able to analyse the sales of stores in a certain region and the sales of stores in a certain country. It should also be possible to analyse data about which city the stores are located in and who is responsible fore the stores. However, there are no data about the customers available. Therefore, the customers could not be part of the analyse of the sales. 

