Domain description

NEW_MUSIC is a retailer of music CDs. It has a total of 55 stores in Sweden. The management of NEW_MUSIC wants to analyse the sales of different CD titles, called products, and also analyse the results of promotion campaigns for different products. 

It should be possible to analyse what products that have been sold in the respective stores at a certain date, weekday (Monday, Tuesday, and so on), week, month and year. There is no need to analyse every transaction in the stores, only the total sum in SEK and quantity sold of each product, per store, per day. Since most of the stores are open on holidays it should also be possible to take account of holidays in the analysis, that is, it should be possible to see if a certain day is a holiday or not, and thereby analyse sales on holidays. 

The different products have been grouped into different categories, for example rock music and classical music, and the management should be able to analyse the sales of these categories. Every product has a specific product ID and a title, for example “Marshall Mathers” or ”Carmen”. 

The stores are grouped into different regions and it should be possible to analyse the sales of the stores in a certain region. It should also be possible to see in which city the stores are located and who is responsible for the each store. 

There are always different promotion campaigns for different products going on and the management wants to analyse the result of these campaigns, that is, see how much of a certain product that is sold during a campaign. In a promotion campaign, three predefined promotion techniques can be used: advertisments in newspapers, radio or TV commercials. These can also be combined in a certain campaign. A campaign may or may not involve price reduction offers.

It should also be possible for the management to identify products that are part of a campaign but not have been sold at all. 

